






Florida Doctor – North and Central 

editions celebrate the successes 

of local doctors with stories about 

their professional lives and personal 

accomplishments. The magazines offer 

new insights about the healthcare 

profession, and present articles about 

what’s working – and what’s not – from 

doctors inside their markets. 

Our Readers: 
•	 Our readership includes 
Medical Doctors, Dentists, 
Optometrists, Physician 
Assistants, Podiatrists, 
Chiropractors, Interns and 
Osteopathic Physicians.
•	 Florida Doctor Magazine 
readers include all medical 
specialties and sub specialties. 
•	 The audience includes 
doctors at the peak of their 
professional careers, doctors 
new to the profession and 
those nearing retirement age or 
planning early retirement.



Florida Doctor – North and Central Editions

business issues affecting 
area doctors; our business 
articles provide practical and 
effective strategies to help 
doctors achieve success in 
today’s business. 
• Florida Doctor engages 
an editorial advisory board 
to help ensure the editorial 
content is aligned with 
current topics that doctors are 
interested in.

Distribution: 
•	 Florida Doctor – North 
edition is direct mailed 
monthly to every licensed 
doctor in Northeast Florida 
with local distribution 
throughout Duval, St. Johns 
Clay, Nassau, Baker, Union, 
Flagler, Bradford and Putnam 
counties.
•	 Florida Doctor – Central 
edition is direct mailed 
monthly to every licensed 
doctor in Central Florida with 
local distribution in Seminole, 
Orange and Osceola counties.

newsletter emailed out every month to our readers 
with topical stories and a link to the online virtual 
edition of the magazine

Editorial Focus: 
Florida Doctor blends 
business and pleasure for 
local doctors. We deliver 
stories that educate, enlighten 
and entertain. 

•	 Our lifestyle articles 
provide insight into the 
intriguing, multifaceted lives 
of area doctors. From their 
dedication to mission work 
locally and abroad to their 
varied talents and hobbies, 
we see just how well 
rounded our community’s 
healthcare leaders really are. 
•	 From practice 
management tips to 
marketing strategies to local 

unique and interesting stories about the daily 
lives of area doctors

beautiful full color magazine with
glossy cover provides the latest 

insight into the personal and profes-
sional lives of area doctors

doctors can follow Florida Doctor
on their favorite social network

extra distribution at 
local medical events



Our Readers: 
HealthSource Magazine readers 
are those people contemplating 
healthcare decisions, who 
are interested in healthcare 
topics and are looking to 
lead healthier, more complete 
lives. They are people who 
want to take control of their 
health and look and feel 
great. HealthSource conducts 
periodic focus groups to help 
ensure the editorial content is 
aligned with current topics that 
readers are interested in. 

	 Reader Statistics
	 •	 85% are age 35 and older
	 •	 68% have a household
	 	 income of over $75,000
	 •	 56% keep the magazine
		  three weeks or longer
	 •	 HealthSource readers
		  are better educated and
		  slightly wealthier than
		  the average patient

HealthSource Magazine is Northeast Florida’s 

original and most widely distributed consumer 

health magazine, reaching over 150,000 

health-conscious consumers every month. 

Providers and businesses looking to target 

health-minded individuals or recruit new 

patients choose HealthSource Magazine as 

their primary advertising outlet. 



HealthSource

Editorial Focus: 
Every month HealthSource 
Magazine provides practical 
health advice that adds 
to peoples’ vitality and 
longevity. Top local 
experts from diverse fields 
of exercise, nutrition, 
psychology, medicine and 
beauty join forces with 
our writers to make each 
issue a complete how-
to manual for a healthy 
lifestyle in Northeast Florida. 
HealthSource Magazine 
articles:

•	 Cover such topics as 
healthy body, mind, eating, 
exercise and profiles of local 
people
•	 Educate and inform 
consumers about local 
healthcare issues
•	 Provide information 
on current medical 
developments, events, news 
and research

beautiful full color magazine with 
glossy cover features interesting 
articles on how to be a healthier 
you, recipes, profiles and more

newsletter emailed out every month to our readers
with topical stories and a link to the online virtual
edition of the magazine

extra distribution at healthy 
local events like the Gate River 
Run,  26.2 with Donna and the 

Southern Women’s Show

twitter.com/healthsourcemag

our website provides consumers with up-to-date infor-
mation and tools on various aspects of healthcare and 

living a healthy lifestyle

www.facebook.com/healthsourcemagazine

Distribution: 
•	 Monthly distribution of an 
average of 40,000 copies
•	 Free distribution in 
approximately 1,250 locations 
throughout Duval, St. Johns 
and Clay counties
•	 Delivered to medical 
facilities, doctors’ offices, 
restaurants and other high-
traffic locations
•	 Distributed at most 
area health-related events, 
including the 26.2 with 
Donna, Gate River Run, 
Race for the Cure, Southern 
Women’s Show, Heart Walk 
and many others
•	 HealthSource’s online 
presence (website, blog, 
social media sites, wellness 
program and enewsletter) 
reaches over 35,000 people 
each month and continues to 
grow

HealthSource magazine is now part of many of Northeast 
Florida’s top companies’ wellness programs

readers can get up-to-date information on 
what’s going on with HealthSource



Our Readers: 
According to the U.S. 
Census, there are over 72.5 
million seniors nationally. 
In Northeast Florida alone, 
there are 395,000 seniors. As 
the baby boomers age, the 
senior population is expected 
to double. Right now baby 
boomers make up 28% of 
the population. According 
to AARP, those aged 50 and 
older will represent 45% 
of the U.S. population by 
2015. MetLife Mature Market 
Institute states that of the 72 
million family households in 
the U.S., 34 million of them 
are baby boomer households. 
With the oldest of the baby 
boomers in their sixties and 
the rest close behind, Mature 
Matters, already relevant 
to approximately 30% of 
Northeast Floridians, will 
become increasingly relevant 
as the largest cohort in U.S. 
history continues to age. 

Mature Matters strives to be a one-stop 

resource for mature adults in Northeast 

Florida. From financial tips to health 

and wellness advice to great vacation 

destinations and local events, we 

continue to keep seniors engaged and 

entertained. 



newsletter emailed out every month to our readers 
with information about health and wellness, in addi-
tion to the virtual edition of the magazine

Mature Matters

Editorial Focus: 
Mature Matters features 
informative articles and other 
content that is interesting to 
our readers. 
•	 Health and wellness 
articles – healthcare, 
insurance, healthy eating and 
exercise
•	 Lifestyle articles – family, 
hobbies, entertainment and 
travel
•	 Home and business 
articles – housing, 
transportation, employment, 
budget and retirement 
planning
•	 Community information 
– city program services, 
legislative updates and 
volunteer opportunities

Distribution: 
Mature Matters is published 
three times per year; in 
January, May and September. 
•	 Distributed throughout 
Northeast Florida
•	 Distributed at medical 
facilities, doctors’ offices, 
restaurants, senior centers 
and other high traffic 
locations
•	 Approximately 1,250 
locations offer Mature Matters

our website provides seniors with up-to-date in-
formation and tools to help them live healthier, 

wealthier lives

beautiful full color magazine with
interesting stories and poignant is-

sues that matter to local seniors

extra distribution at healthy
local events like the Senior Expo

readers can follow Mature Matters
on their favorite social network



Choosing 
Beson4 Media 
Beson4 Media publishes 
HealthSource, Mature Matters 
and Florida Doctor – North 
and Central editions. An 
authority in healthcare media 
and marketing, Beson4 Media 
is also your premier resource 
in delivering top-notch 
marketing solutions for your 
healthcare facility. 
HealthSource and Mature 
Matters offer you an effective 
and affordable way to target 
patients and consumers; 
Florida Doctor – North and 
Central editions keep you in 
front of physicians and other 
healthcare decision makers. 
As an advertiser you get:

•	 Glossy, full-color 
advertisements with 
production, color and 
photography included
•	 Experienced 
representatives, skilled 
writers and creative graphic 
designers who work with you 
to create an effective ad that 
gets results
•	 A choice of two 
advertisement styles: Display 
or Advertorial

Benefits and Specifications

With an advertorial 
you can: 
•	 Tell a story about your 
business
•	 Highlight your company’s 
advantages
•	 Feature testimonials from 
your current patients and 
clients 
•	 Inform prospects in an 
engaging way

Magazine Trim Size:  8.125” x 10.875” 

Full bleeds are no charge but apply only to full page 
ads. Camera-ready artwork should be provided as 
either an InDesign document (including all fonts, 
art and photos at no less than 300 dpi) or as a high-
resolution Adobe PDF.  All Pantone Process Colors 
should be converted to 4-Color Process.
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Back Page
8.375” x 9”
Please Note:

Florida Doctor Only
Does not bleed on top



13500 Sutton Park Drive South, Suite 105, Jacksonville, Florida 32224
www.beson4media.com

O: 904.992.9945  I  F: 904.992.9907  I  Toll Free: 866.770.1726




